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PLATINUM

THE PLATINUM PEDIGREE

Established in 2004, Platinum has had the privilege of conceptualising
and executing successful international events and brand experiences
for a wide range of individual clients, VIPs, celebrities, companies and
government agencies around the world.

Our reputation for innovation and creativity is underpinned by solid
technical expertise and attention to detail, with a turnkey approach
to each client brief.

Platinum is a preferred event company for a diverse collection
of international luxury brands including LVMH, Richemont and Rolls
Royce, entertainment legends such as Elton John and Kanye West,
and government entities from Abu Dhabi and Dubai to Qatar and
Saudi Arabia.

Headqguartered in Dubai but with international presence and
experience in some of the world's most sought-after locations such
as Cannes, Hong Kong, Japan, Maldives, Monaco, Paris, Phuket, the
Seychelles and Toronto, Platinum is the brand behind an exciting
portfolio of high-profile society weddings, product launches and
VIP celebrations.

THE PLATINUM DIFFERENCE

Driven by a passionate and innovative international team of
professional experience experts with a vested interest in creating and
delivering successful events, Platinum'’s expertise covers a broad range
of technical disciplines.

We excel in delivering both small and large-scale productions often
involving complicated logistical requirements, covering sound and
lighting, décor, unique theming, quality catering, exemplary staffing,
world-class entertainment and the full spectrum of event
management services.

Creativity is incorporated into everything we do, and this starts with
the services of our highly imaginative team of in-house designers and
extends through to our procurement specialists for whom no client
request, however challenging, is impossible.

A reputation for bold ideas and flawless execution keeps us on our
toes. We don't follow the rule book when it comes to designing an
event, we set new standards and continually raise the bar to deliver
exceptional occasions.

The creators and curators of unique experiences and priceless memories that engage and
resonate with your chosen audience, we make experience emotion.

-

Founder & Chairman
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PLATINUM

L'HISTOIRE DE PLATINUM

Fondée en 2004, Platinum a eu le privilege de concevoir et d'organiser des
évenements internationaux et de créer des expériences de marque
réussies pour un large éventail de clients particuliers, mais aussi pour
des personnalités et des célébrités, des entreprises et des organismes
gouvernementaux d travers le monde.

En matiere d'innovation, notre réputation se base sur notre robuste
expertise technique et notre soin pour le détail, ainsi que sur notre
approche clés en main congue pour réaliser les souhaits de nos clients.

Platinum est une entreprise d'événementiel plébiscitée
par différentes margues internationales spécialisées dans le
luxe, parmi lesquelles LVMH, Richemont et Rolls Royce, par des
célébrités comme Elton John et Kanye West, ainsi que par des
instances gouvernementales d'’Abou Dabi ou de Dubai, du Qatar
ou d'Arabie Saoudite.

Basée a Dubai et jouissant d'une présence et d'une expérience
internationales dans certains des emplacements les plus prisés
au monde, comme Cannes, Hong Kong, le Japon, les Maldives,
Monaco, Paris, Phuket, les Seychelles et Toronto, Platinum est &
l'origine d'un portefeuille passionnant de mariages mondains,
de lancements de produits et de célébrations VIP de grande
envergure.

LA DIFFERENCE, PAR PLATINUM

Animée par une équipe internationale passionnée et innovante
dont I'expérience professionnelle est au service de la création
et la réalisation d'événements réussis, I'expertise de Platinum
englobe une large gamme de disciplines techniques.

Nous excellons dans la réalisation de petites et grandes productions
impliquant souvent des exigences logistiques complexes. Nous prenons
soin de tous les aspects concernés, notamment le son et l'éclairage,
le décor, les themes choisis, la restauration, le personnel et les
divertissements. Nous proposons une gamme compléte de services de
gestion d'événements de la plus haute qualité.

La créativité est présente dans tout ce que nous faisons, & commencer
par les services de notre équipe interne de designers, a l'imagination
débordante ; on la retrouve également chez nos spécialistes en
approvisionnement pour qui aucune demande de client, quel que soit
son niveau d'exigence, n'est impossible.

Nous devons notre renommeée 4 nos idées audacieuses et a une
exécution sans faille, qui nous permettent de garder la téte haute.
Au moment de concevoir un événement, nous dépassons les standards
et placons la barre toujours plus haut afin de d'offrir des célébrations
exceptionnelles.

Créateurs et organisateurs d'expériences uniques et de souvenirs inoubliables, symboles d'engagement et
d'intérét auprés du public de votre choix, nous suscitons de I'émotion & partir de I'expérience.

%@?//4/ =

Fondateur et président
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PLATINUM

NCTOPUA PLATINUM

C MoMeHTa ocHOoBAHMS B 2004 rogy koMnaHms Platinum paspabéaTteiBaeT
M OPraHW3OBBIBAET YCMELlWHbE MEXOYHAPOOHbE MeponpuaTns U1
GUPMEHHBIM CTUAb NS LWMPOKOTO KOYra OTAENbHbBIX KIIMEHTOB, NEPCOH
VIP, 3HOMEHUTOCTER, KOMACHWA 1 MPABUTENBCTBEHHbLIX OPIFCAHWU3ALLMI MO
BCEMY MMPY.

Hawe CTpeMrieHne K MHHOBAUWMAM K TBOPYECTBY MOOKpernjieHo
OéLLII/]prIMI/I TeXHNYeCKMMM  3HAHUWAMK, BHMMOHMEM K OeTandaMm n
FOTOBHOCTbBIO BbIMOJTHATL XeJTAHWA 3AKA3YKMKA «Mog, KITHoY».,

Platinum BbIGUPAIOT MHOIME 3NUTHbIE MEXAYHAPOAHbIE BpeHabl
LVMH, Richemont n Rolls Royce, nereHgbl woy-6usHecd, Takme Kak
2nToH [OxoH n KaHbe BecT, n nNpaBUTENbCTBEHHbBIE OPraAHU3ALNMK
Aey-Haéu, y6as, Katapa n CaygoBckon ApaBuu.

Hawa WTO6-KBAPTMPRA PACNONTOXEHA B Hy6ae, a
NPeacTABUTENbCTBA  OTKPbLITHI B KJIKOUEBLIX TOYKAX MUPQA:
KanHax, T[oHkoHre, HAnonuun, ManbomeBax, MoHako, [lapuxe,

MNxykeTe, Cenwennax n TOpoHTO. Hawe nopTdonmo snedyaTnseT
NPOEKTAMMU A9 BbICOKOrO O6LWEeCTBA, CPeAN KOTOPLIX — CBAALOHI,
3aMNyCKM NPOJYKTOB M MEPONPUATUSA ANT UGPAHHbIX.

OTJIIMYME PLATINUM

Hawa komMoHOO cob6pana npodecCrMOHANOB CO BCEro Mupd,
KOTOpbIE FTOPSAT CBOMM OENOM U XOTAT PA3PAOATLHIBATL YCNELHbIE
MeponpuaTua, a KUX TeEXHWYEeCKAd Cheuuanmaaumns OXBATbIBAET
PA3NnYHbIE chepbl.

Platinum npeycnena B paspaéoTke KOk  HeGosbluMX, TAK U
MOCLUTAGHbBIX MPOEKTOB, B KOTOPLIX YACTO TPeByeTcd rMPAMOTHO
OPraHM30BATb NOTUCTUKY U KEMTEPWHT, MOUOSOXMBATLCS YHUKAIBHOM
CTUANCTVIKM, CMPOEKTUPOBATL OCBELLEHWE, 3BYK, AEKOP, MOJ06paTb
KBONMMOULUMOOBAHHBIX — PABOTHUKOB,  MPUMIACUTE  NEePBOKIACCHbIX
APTUCTOB M BbIMONHUTDL A4 OOYTMX OPIrAHN3AUMOHHbLIX 3a404.

Mbl TBOPYECKM MOOXOAMM K NIOGOM 3a4d4e — HAYMHAS C TOro, KK
HOLUW LWTOTHbIE AM3AMHEb! NOAKMOYAIOT CBOE 60raToe BOOBPAXEHME
K MPOEKTY, M BMAIOTb A0 HALLMX CMIeLMASIMCTOB MO 30KYMKAM, KOTORbIX He
OCTAHOBUT AAXe CAMOe 3K30TUUYECKOE XeNaHne KIIMEeHTA.

Mbl yOEPXMBOEM NNOSPCTBO 6/1Aroadps ApkKMM MaeaM 1 6e3ynpedUHon
padote. [pu opraHmsaumm cobbitng  Platinum  He wucnosenyet
6AHAbHBIA Moaxod, A 3a4deT HOBble CTAHOAPTH M 6e3 YCTanM KX
MOBbLILLICET.

ABTOPbI M OPraHN3ATOPb! YHUKAIbHBIX MPOEKTOB M MOCTABLUMKIN HEBEPOSITHBIX BNEYATIEHWA, HOLENEHHbIX HA BALLY AyauToputo. Mebi
rpeBpaLLaem COBbITHS B SMOLMN.

Fepy Pl

OcHoBaTenb 1
npencenaTesns



PLATINUM

EL LEGADO PLATINUM

Platinum, fundada en 2004, ha tenido el privilegio de disefiar y organizar
eventos internacionales y experiencias de marca de éxito para un gran
numero de clientes individuales, VIP, famosos, empresas y organismos
gubernamentales de todo el mundo.

Nuestra reputacion por innovacion y creatividad se basa en nuestros
solidos conocimientos técnicos y atencion por los detalles, con un
enfoque llave en mano a los requisitos de cada cliente.

Platinum es la compafiia organizadora de eventos elegida
por un gran numero de marcas de lujo internacionales, como
LVMH, Richemont y Rolls Royce, leyendas del espectdculo
como Elton John y Kanye West, asi como organismos
gubernamentales desde Abu Dhabi y Dubdi hasta Qatar y
Arabia Saudi.

Con sede en Dubdi pero con presencia internacional y
experiencia en algunas de las ubicaciones mds codiciadas del
mundo, como Cannes, Hong Kong, Japoén, Maldivas, Ménaco,
Paris, Phuket, las Seychelles y Toronto, Platinum cuenta con un
extenso catdlogo de bodas de alta sociedad, lanzamientos de
productos y celebraciones VIP.

LA DIFERENCIA PLATINUM

Los conocimientos de Platinum, apoyados en un equipo
internacional de expertos profesionales, con experiencia,
innovacion y pasion por crear y organizar eventos de éxito,
abarcan una extensa gama de disciplinas técnicas.

Somos expertos en producciones a pequefia 0 gran escala que a
menudo implican complicados requisitos logisticos que incluyen luz
y sonido, decoracion, temdticas exclusivas, catering de calidad,
personal cualificado, entretenimiento de primer nivel y todo el rango
de servicios de gestion de eventos.

Incorporamos la creatividad a todo lo que hacemos, lo que comienza
con los servicios de nuestro imaginativo equipo de disefiladores
internos y llega hasta nuestros especialistas en compras, para quienes
no existe una solicitud del cliente que sea imposible, no importa lo
dificil que sea.

Nuestra reputacion, basada en ideas creativas y ejecucion
impecable, nos impulsa hacia delante. No seguimos las reglas
cuando llega el momento de disefiar un evento, sino que definimos
nuevos estandares y subimos el listdbn continuamente para ofrecer
ocasiones excepcionales.

Creadores y organizadores de experiencias unicas y recuerdos imborrables que conectan e
implican a su publico objetivo, aportamos emocion a las experiencias.

Gy Poboye

Fundador y presidente

A







CORPORATE

From captivating product or brand launches to glamorous receptions, sophisticated dinners and
one-of-a-kind celebrations, we redefine the criteria for a successful event.

11
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ROLLS-ROYCE

INSIDE ROLLS-ROYCE
DUBAI

The first interactive public exhibition of its kind in the

region, guests were taken on a multi-sensory journey to
experience Rolls-Royce's world-renowned engineering,
design and craftsmanship for unique insight into the
lengths required to create the world's
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ROLLS-ROYCE

BLACK BADGE
DUBAI AUTODROME =

Tﬁe Rolls-Royce Black Badge Drive Experience gave invited guests a
one-of-a-kind opportunity to experience the power and thrill of life
behind the wheel of a Black Badge Ghost and Black Badge Wraith.

15



N3
ROLLS-ROYCE
THE OPUS COLLECTION LAU

DU"FORUM ABU DHA{ 2

Jh‘ ll'f

| Trec ramotlc unveiling of 10 besp oke RO I -Royc; dr$'

of 300°braNd Peitrons wWos set again usical

- cﬁlrop featuring the NSO Syrer on Orchestr ’
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ROLLS-ROYCE

PHANTOM SERIES Il LAUNCH
ONE&QNLY ROYAL MIRAGE, DUB

An entertaining red carpet first encounter and
Rolls-Royce Phantom Series Il at the One&Onl§
in collaboration with Ve —

. u |
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DAWN
FIRST ENCO!

DAWN LA }%H =
ARMANI HOTEL DUBAI-

The vibrant Downtown Dubai district and reg ion's
e as the luxurious setting for

ig
the launchi@ &ﬂe Rolls-Royce Dawn.

ARMAN

0. 19
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ROLLS-ROYCE
WRAITH LAUNCH
EMIRATES TOWERS, DUBA|

Automotive luxury twinned with high-end jewellery brand
Mouawad Jewellery and in collaboration with Emirates NBD
Private Banking for the launch of the Rolls-Royce Wraith to

a discerning audience.

21



IVERSARY PARTY
ES TOWERS, DUBAI
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LA CENTINE DU FAUBOURG

4 LA ISLA BOHO 105 2"°> ANNIVERSARY PARTY
% EMIRATES TOWERS, DUBAI

uv A iconic second anniversary event with chic bohemian
i fluences, a gourmet cocktail menu, signature beverages
and live performance by Afro-soul artist Inna Modija.

23



LA CANTINE D

3" ANNIVERSARY PARTY.
EMIRATES TOWERS, DUBAI

A unique play on the City of Light wo§'br ught \
life in an underground universe featuring an ecle Ctia)

visual take on Paris’ best loved histarical and'.cl tur
quartiers and the characters that li o' Sha A
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4 v SARY/PARTY
—_ EMIRATES TOWERS, DL

A p@p rock themed party to.
fourth anniversary; t&@ught a’rebel ambi
a setting reminiscent’of the vibrant Lone
70s and 80s.
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LA CANTINE DU FAUBOURG

CINEMA 105 PARTY
EMIRATES TOWERS, DUBAI i

Held in partnership with Dubai International Film
Festival, a dazzling ‘live from the red carpet’
evening of entertainment was attended by a
prominent audience of local and internationall
guests with music by Vier5|on Orlglnolg,
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FERRARI & HU BLOT
FERRAR|.25™ ANNIVERSARY WATCH LAUNCH
- DUBA _

The Ferrari pit team brought the race track experience to the

Al Tayer Motors showroom for the prestigious launch of an Hublot
crafted Ferrari 25th anniversary commemorative watch.



DUBAI
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The thrilling tculor—mode drlvemtform
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Prganized by Chepard, along with pdrfr)er\Ahm_e’d Seddigi &
4 7/ Sons and Emaar Properties, the rallysaw 30 classic spor
Yz coming frof around the region and the US race across the
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SEPHORA

SMAC
QASR AL SARAB, ABU DHABI

Sephora Middle East
Annual Convention 2019
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DUBAI FIRST ,,f'l\w.
ROYALE CREDIT CARD LAUNCH -
DIFC, DUBAI

Dubai International Financial Centre was th
iconic setting for this high-profile launch ev
300 guests in the shadow of The e c
with canopied dining elegance and eq
display.
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AL BARARI

AL BARARI VILLAS LAUNCH
AL BARARI, DUBAI

Gold, white and a lush green theme to reflect the natural
surroundings of the Al Barari community was the theme for the
onsite launch of the Al Barari Villa in the presence of the Bin Zaal

family.

37



DUBAI.PEARL
BACCARAT HOTEL & RESIDENCES LA
PARIS ;

Prestigious three-day Paris launch event for 150
ultra-high net worth investors and VIPs to celebrate
the launch of the Dubai Pearl five-star hotel project
with a private cencert by Sir Elton John.
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ABU DHABI RACING

ACADEMY LAUNCH e
YAS HOTEL ABU DHABI

A motofrocing theme underpinned this highly entertaining
evening event followed by an‘elegant cocktail party and
sparkling gala dinner: 2"~ &
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EXHIBITIONS

Stand out from the crowd and ensure your brand is directly in the line of sight with a compelling live
experience courtesy of our signature flair for presentation and exclusivity.

4]






I LORO PIANA

THE GIFT OF KINGS
DUBAI OPERA HANGING GARDEN

The Dubai debut of the Iote‘sy WOrId s finest raw materlol from

luxury Italian. Pcrbel thh thp Iounch of its Gift of ngs wool
collectJQpL :
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DUBAI WATCH WEEK
GALA DINNER

THE RITZ-CARLTON, DIFC, DUBAI

To celebrate the third edition of the luxury annual event, the gala
dinner cleverly showcased the inner workings of classic timepieces
with an unexcepted and well received creative proposal.

S5






DUBAI WATCH WEEK
THIRD EDITION

mERNATIONAL FINANCIAL CENTRE

for the third iteration of the high-profile showcase

vering 10,000 square metres and involving 15 different settings,
jum suppliers over seven months of pre-event planning,

2,700 development hours, 30 days set-up and management of

47
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BERLUTI

|
. ORF THE ROAD EXHIBIT|

Norwegian co nstrt

partnership wi
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VAN CLEEF & ARPELS .

THE POETRY OF TIME EXHIBITION
THE DUBAI MALL

isitors were invited to enter the world of Van Cleef
in this specially constructed octagonal
exhibition sp ith an exquisite collection of

jewellery and timepi i allet dancers

adding a whimsical tou n CI
eef &

A Y1
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ASHION, JEWELLERY & TIMEPIECES

Platinum understands and appreciates the subtleties, nuances and demands of placing the world’s
finest fashion, jewellery and timepiece brands on an event pedestal.

S/



BVLGARI

WILD POP COLLECTION LAUNCH __——
BVLGARI RESORT DUBAI {

The new Bvlgari Resort in Dubai was the

setting for the regional launch of the brand’s , .
Wild Pop collection and an al fresco evening B V I a A R '
with an emphasis on slick glamour, catwalk ,

action and a glittering finale.







3D
%







THEJONE‘SP{STILL..

¥




ol Y
= ' J e b
9/ R p4l 51
) &t | A i T
i | N V4 S
1 - S N e H ‘ AT e 7—-_v‘-_. T
L:"-:_.!‘ ; 4 . ‘.A... " \ _._\H H \ 4 l . 1 e ! A /’/‘l\%‘ a‘ . J ',i [ ‘
4: A1 .: b
i.
110 @ & ‘.
LY} LAasTe
{3 e
o L] < -
) A_
I 5

A TR

.
et

R RS S g ) |
s — - — -

L Wl
'
P
'

SCHAFFHAUSEN = ' .~
150-YEARS JUBILEE DINNERw - e &
BURJ KHALIFA DUBAI - \! '

The iconic timepiece brand IWC Schaffhausehchose to celebrate 150 .«
years of expert craftmanship at the world's tallest building with an
exquisitely curated evening featuring a cocktail reception, dinner andt -
after-party event for a hand-picked guestlist of 150 VIPs. !
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HUBLOT

MATCH OF FRIENDSHIP :
DUBAI OPERA HANGING GARDE Sae

oy

The stunning outdoor setting at the heart ‘
of Downtown Dubai was transformed int ‘
a football pitch for a one-off game featuriry
10 of the soccer world's acclai
legends including Pelé and Marc
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DIOR
FASHION SHOW
/DJJBAI INTERNATIONAL FINANCIAL CENTRE

The city's financial heartland was the chosen catwalk - T A
for the Dior fashion event held in collaboration with the H i_)r
National Bank of Dubai's Private Banking division in the by : %
open-air setting of The Gate. | I
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BVLGARI

LE GEMME REALI LAUNCH BREAKFAST,
BVLGARI RE§ORT, DUBAI

W,

A different approach to a high-end fragrance .
launch involving a collection of interactive 223 N s W
activities torsurprise and delighits " i

audience.

BVLGARI |
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SIGNATURE

LAUNCH AND GALA DINNER
DUBAI AND ABU DHABI

For the first time in the region, Signature brought
together 10 brands from around the world for
five-day exhibition of exclusive, avant-garde and
precious jewellery at a VIP invited guest and media
reception.







CHANEL

CRUISE COLLECTION
DUBAI

A private island located off the coast of Dubg
inspired Arabian Nights style setting.for Kayl
launch of his Chanel Cruise Collection.
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HARRY WINSTON

BOUTIQUE LA 4:‘»‘*\ H
y
EMIRATES TOWERS,

i-.\ "'
; B e
An al fresco evening redgption to celebrate the”

launch of the new HarryWinston store in Dubai.
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GRAFF

PRIVATE DIAMOND SALES SALON
EMIRATES PALACE, ABU DHABI

A private suite at the landmark Emirates Palacg
given a Graff makeover using an elegant cre
palette against which a hand-selected colié@
diamond pieces was showcased to femdie:

3



..C;o s legendary diamonds of/'er a dellqous oftern,oon tea inan'
ultra-feminine setting plete with enlqsged-r oficonic
women onda‘m"dels weorlng,exqugtﬁ. ces‘ofjeweﬁe

Y
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VIP female gu? rere invited 'Eo view a collection|of Tiffany &
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AFFHAUS

——| TVVC_FILMMA AWARD 2012-17

Wo ON}[Y ROYALIMIRAGE, DUB

An annual event celebrating timepiece ond the
cinematic world, the Ioccﬂpn at onggef Dubai's
iconiauxury- rMIcqmgio host of celels

entertainers and brand ambassadors from Cate
—_— Blanchett and Sir Patrick Stewart to Bryon Ferry
and Rebecca Fergusor:
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ROGER DUBUIS

BOUTIQUE OPENING

EMIRATES'TOWERS AND

DUBAI INTERNATI@NAL FINANCIAL GEN
; |

i
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4 . | OGRR HUBUILE

(hms e e
SRS AT au's,

A duo of star=studded occasions attended by the likesg
of brand ambassadors Gerard.Butler and Kajol,
feottﬁr‘iﬁgéoée}‘j—corpet Iine);up ofiactivities with master
craftsmen, luxury cars ond_,}i\_/‘e'géfiertoinment.
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GOVERNMENT

Platinum has been honoured to create and manage numerous government events over the years,
and by the presence of UAE leaders, ministers and dignitaries in attendance.
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H.H. SHEIKH MOHAMMED H.H. SHEIKH MOHAMMED H.H. SHEIKH HAMED H.H. SHEIKH SAIF H.H. SHEIKH NAHYAN BIN

BIN ZAYED AL NAHYAN BIN RASHID AL MAKTOUM BIN ZAYED AL NAHYAN BIN ZAYED AL NAHYAN MUBARAK AL NAHYAN

Crown Prince of Abu Dhabi and Vice President and Prime Minister Chairman of Abu Dhabi Deputy Prime Minister and Cabinet Member and

Deputy Supreme Commander of the UAE, and Ruler of Dubai Crown Prince’s’ Court and UAE Minister of Interior UAE Minister of Tolerance
of the UAE Armed Forces Executive Council member




RHIGHNESSES & EXCELLENCIES

H.H. SHEIKH MAKTOUM H.H. SHEIKH HAMDAN H.E. SHEIKHA LUBNA BINT H.E. MOHAMMED AHMED H.E. SHEIKH RASHED
BIN MOHAMMED BIN BIN ZAYED AL NAHYAN KHALID BIN SULTAN AL QASIMI AL BOWARDI LAHEJ AL MANSOORI
RASHID AL MAKTOUM Ruler’s Representative in the Cabinet Member and Minister Cabinet Member and Minister Director-General,
Deputy Ruler of Dubai Al Dhafra Region and Chairman of State for Tolerance of State for Defence Affairs General Administration of Customs,

of the Emirates Red Crescent Abu Dhabi
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ABU DHABI GOVERNMENT
CALL CENTRE

800 555 CALL CENTRE LAUNCH
EMIRATES PALACE, ABU DHABI

Held in the presence of HH Sheikh Hamed Bin y
Zayed Al Nahyan, — #g -
HE Mohammed Ahmed Al Bawardi and | :

HE Rashed Lahej Al Mansoori.

g4

g

THE NATIONAL NEV
EMIRATES PALACE, ABL BIY
Held in the presence of HH Sheikh Mohammed

Bin Zayed Al Nahyan and HH Sheikh Hamed Bin
Zayed Al Nahyan. *

.Y, 1 o=

\
e S




¢ Heldint e‘p.fe NG

Mubor% . A@irm

%

i:g n ooﬁ.
OPPO u' ale '
- p]cos@h: d




WORLD SUMMIT AWARD

AWARDS CEREMONY
YAS MARINA MEDIA CENTRE, ABU DHABI

Held in the presence of HH Sheikh Nahyan bin

Mubarak Al Nahyan, HE Mohammed Ahmed Al [Eae
Bawardi, HE Sheikha Lubna bint Khalid bin Sultan Al" 5%
Qasimi, Peter Bruc i n, World Summit '--Ar-. 4

and various dign
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WORLD FOOD RROGRAMME'
CHARITY GALA DINNER & = ==
JW MARRIOTT MARQUI

Charity gala dinner and auction

Programme in the presen :
Dubai gala dinner raises D
UN's World Food Progr
organized by Platinum:

in support of the \
kh Nahayan Ma

ed byﬁoreu'-t'ﬁrd 350
WFP) feeds an average

The donations raised at Wed esd it
guests . Each year the World Food Progﬁ-c%ae
of 90 million people in 70 countries.

The donation would "make a tangible impact” on the lives of thousands
of needy people in the three countries.
1
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- NEW YORK UNIVERSITY

COMMENCEMENT EXERCISE 2014-17
NEW YORK UNIVERSITY ABU DHABIK g Te
- -5
hyGn bin 4 % V
hitaries such as

Held in the presence of HE Sheik
k Al Nohyan and\
r Ninnie Mandela.”
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ELEBRATIONS & WEDDINGS

',fu,tmost perfection and inimitable charm, Platinum promises to create the most memorable day of your
; _life with exquisite concepts and immaculate planning.

~Whether you want to tie the knot on a grand scale with a ballroom event for 1,000 1,300 people in Dubai
Or on a private yacht in the Mediterranean in the company of close friends and with star-studded
..~ entertainment, Platinum offers a bespoke experience designed to your exacting requirements and
budget.
= %

i ) T We take the same tailor-made approach when it comes to special occasion celebrations such as an

.. anniversary party in a five-star penthouse, intimate engagement dinner prepared by an award-winning
v " L Chefin the privacy of your own home, or a surprise birthday party for a loved one with international DJ
= & et and cake flown in from Cédric Grolet at Le Meurice in Paris.

Our well-travelled and well-connected team of international event professionals is committed to
creating a uniquely engaging experience with our trademark attention to detail every step of the way.
-~~~ From hand-selected table linens, extravagant floral centerpieces, dramatic staging and state-of-the-

art sound systems to our little black book of celebrity chefs, musical artists, performers and DJs, we
<. = promise to deliver exquisite perfection and create lasting memories.
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w300 GUESTS IN ZABEEL HALL,

DUBAMWORLD TRADE CENTRE

&%
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EDDING
UESTS AT SHEIKH RASHID HALL,
)UBAI WORLD TRADE CENTRE.

i B
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VATE BIRTHDAY
3IRTHDAY CELEBRATION IN F\
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AVATE CELEBRATION

ELEBRATION INMONACO.  ~
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ADRIANA KAREMBEU AH-SUNG KO ANI LORAK

r

ANNIE LENNOX ARMAND VAN HELDEN BENNY BENASSI BERNARD ARNAULT

BILL CLINTON CATHERINE DENEUVE CATE BLANCHETT CHAINSMOKERS COMMON CLARA ALONSO DAKOTA FANNING

CELEBRITIES

EMMANUELLE SEIGNER FREDERIC MITTERRAND

DAVID BLAINE ELTON JOHN FREIDA PINTO GERARD BUTLER

GORDON BROWN HEIDI KLUM IVANA TRUMP JASON DERULO JESSICA CHASTAIN JULIETTE BINOCHE KAJOL
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KANYE WEST KARL LAGERFELD KAROLINA KURKOVA KATE HUDSON KING OF MALAYSIA KING OF SPAIN KRISTIN SCOTT THOMAS LANA DEL REY

MELANIE LAURENT MF HUSSAIN MIKA MISCHA BARTON

LEWIS HAMILTON MALLIKA SHERAWAT MARTIN SOLVEIG

ORLANDO BLOOM PATRICIA KAAS PAMELA ANDERSON SIR PATRICK STEWART PHARRELL WILLIAMS PRINCE LAURENT ROBBIE WILLIAM
OF BELGIUM

-

ROBERT HOSSEIN TILDA SWINTON TOTO CUTUGNO VANESSA PARADIS VALTTERI BOTTAS WILL SMITH ZEMFIRA ZHOU XUN
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ABU DHABI ENVIRONMENT AGENCY
ABU DHABI EXECUTIVE COUNCIL
ABU DHABI FUND FOR DEVELOPMENT
ABU DHABI ISLAMIC BANK

ABU DHABI MEDIA GROUP

ABU DHABI NATIONAL EXHIBITION CENTRE

ABU DHABI RACING ACADEMY
ADSSSA

ADCB - EXCELLENCY

AGMC

AHMED SEDDIQI & SONS

AIR PARTNER

AL BARARI

AL JALILA

AL MANARA

AL NABOODAH

ALDAR

ALIEL

AMERICAN EXPRESS CENTURION — KSA
ASTON MARTIN

ATLANTIS

BARCLAYS — PRIVATE BANKING
BENTLEY

BMW

BNP PARIBAS — PRIVATE BANKING
BURJ AL ARAB

T ITCTATET T T «“«“~» _ 1 w:  jFroore g m1 f  miihi  ihcCov@£@, H o T X Y

R CLIENTS

BULGARI

CARTIER

CHALHOUB GROUP

CHANEL

CHAUMET

DIOR

CHRISTIAN LACROIX

CHOPARD

CITI GROUP

DAMAN NATIONAL HEALTH INSURANCE
DE BEERS

DE GRISOGONO

DUBAI FIRST

DUBAI PEARL

DUBAI PROPERTIES

DUBAI SHOPPING FESTIVAL

EMAL

EMAAR

EMIRATES NBD - PRIVATE BANKING
EMIRATES PALACE

EMANUEL UNGARO

EXECUJET

FERRARI

FORMULA1

GGICO

GEORGES V PARIS — FOUR SEASONS

TITCT AU O C TCE T C E T T X T T ¢y o m“nm g€ ‘r T Y

GRAFF

GUCCI

HARRY WINSTON

HERMES

HUBLOT

ISTITHMAR WORLD

IwC

JEAN PAUL GAULTIER
JULIUS BAER BANK
JUMEIRAH

KAZAKHSTAN GOVERNMENT
KHALIL AL SAYEGH
LAMBORGHINI

LEVEL SHOE DISTRICT
LORO PIANA

LOUIS VUITTON

MUBADALA

MIU MIU

NEW YORK UNIVERSITY
NPCC

ONES&ONLY ROYAL MIRAGE THE PALM
PLAZA ATHENEE

PLAZZO VERSACE HOTEL DUBAI
PORSCHE

QATAR 2022

RALPH LAUREN

MY T v¢P'e e ygystopeiiot HjHguooud@° 400 - F ¥ XY XX T T XY

RICHARD MILLE

RICHEMONT
ROGER DUBUIS

ROLLS ROYCE

ROYAL JET

RUSSIAN GOVERNMENT
SENAAT

SEPHORA

SIGNATURE

SOCIETE DES BAINS DE MER
SPEED CAR

SUPERFUND MONACO
TECOM

TIFANNY&CO

THE EMIRATES CENTER
THE EXECUTIVE COUNCIL
THE HARMONIST
THURAYA

UAE PRIME MINISTER OFFICE
UNION PROPERTIES
UNITED NATIONS
VACHERON CONSTANTIN
VALENTINO

VAN CLEEF & ARPELS
VERTU

WORLD FOOD PROGRAM
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CONTACT DOWNLOAD WEBSITE
PLATINUM PORTFOLIO
15TH ANNIVERSARY

TO READ QR CODE, YOUR MOBILE PHONE MUST BE EQUIPPED WITH CAMERA AND SOFTWARE DECODING APPROPRIATE.



PLATINUM

M | +97150 20 666 T

T | +9714 450 36 39

E | info@platinumuae.com
W |  www.platinumuae.com



WWW.PLATINUMUAE.COM



